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What is 

Communications? 

Marketing 

Getting the Word Out 

Public Relations 

Crafting the “word” with an eye to the 

audience 

Knowing your target audience 

Defending the “word”  



General Marketing Plan 

You have a project or show coming up and you need to drive audiences 

What is your story? Crafting your story 

Create a timeline 

Branding / visually presenting yourself / raising awareness 

Audience identification 

Understanding your capacity 

 



How to Prepare for 

Prime Time 

Press Release 

Media List 

Talking Points 

Artist Statement 
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Name 

Outlet 

Phone 

Email 

Notes: where did you meet, what 

did you talk about 

What coverage did you receive, 

add link to track it 
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Themes to hit upon: 

● This is Chamber Dance Project’s third 

season in Washington, DC.  

● Chamber Dance Project presents three 

world premieres by guest choreographers 

Victor Adebusola and Jennifer Archibald 

and Artistic Director Diane Coburn Bruning 

this June at the Lansburgh Theatre. 

● Pushing the boundaries of what is 

traditionally considered ballet with new hip 

hop work by Victor and both guest 

choreographers works with DC street band 

Brass Connections. 

 

Chamber Dance Project’s vision  

● In 2000, choreographer Diane Coburn 

Bruning founded Chamber Dance Project, 

dancers & musicians (CDP) in NYC with 

her conviction that dance should be 

performed with live music, that smaller 

venues afforded a more intense 

experience and that sharing the creative 

process engages audiences on a deeper 

level   

 

 

 

 

Season basics: 

Dates:  

● June 16: Happy Hour Preview of the new hip hop ballet by 

Victor Adebusola and informal basic hip hop lessons at 

CityCenterDC. Free 

● June 18: Community Open Rehearsal at Howard University 

afternoon and Street Jam on G Street by Sidney Harman Hall, 

3-4 PM. Free – need to reserve place as space limited 

rsvp@chamberdance.org 

● June 18: street jam with BCB, dancers and hip hop community 

across from Verizon Center by Harman Hall 6-7pm 

● June 23 - 26: Chamber Dance Project 2016 Season at The 

Lansburgh Theater 

● Matinee performance on June 25 at 2 PM, includes a 20-minute 

hip hop and ballet workshop with the artists onstage after the 

performance for children of all ages.  

 

For more information and tickets: http://chamberdance.org 

 

Community engagement 

● As a part of their community engagement program, Chamber 

Dance Project donates 200 tickets to area social service 

agencies including tickets to Sitar Arts, The Lab School, N 

Street Village, Street Sense vendors among others. Chamber 

Dance Project’s Community Open Rehearsal will be hosted by 

Howard University Dance Department. 

http://chamberdance.org/
http://chamberdance.org/
http://chamberdance.org/
http://chamberdance.org/
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MEDIA OUTREACH TIMELINE 



6 months 

Media Advisory for 

event calendars, 

long lead 

Note deadlines for arts 

guides of WCP + 

Wash Post 

3 months 

First Press Release to 

long lead 

Review Press List 

1 month 

Refresh Press Release 

Focus Local 

2 weeks 

Focus on media calls and 

follow up 

Resend to list if new details 

or any changes 

Last week 

Final Advisory  

Final Calls  

Prep for Opening 

Enjoy! 



Spring Arts & 

Entertainment Guide 

2016 
 



THINGS TO DO 

Things to Do in DC This 

Week (July 18-20): 

Gypsy-Jazz, A Rocky 

Horror Singalong, and 

Belgian Beers 

 

MONDAY, JULY 18 

MUSIC Gypsy-jazz musicians The Olivarez Trio play 

Kennedy Center’s Millennium Stage with the help of 

accordionist Matty Metcalfe. Along with capturing 

the sound made famous by Django Reinhardt in the 

1930s, the Charlottesville-based musicians also bring 

an eclectic mix of folk, classical and even Beatles 

melodies, promising a little something for everyone to 

enjoy. Free, 6:30 PM 

FILM Some movies are more enjoyable with audience 

participation, and the minds behind Night of Horrors 

Sing-A -Long at the Black Cat totally understand. 

Head to the venue’s Backstage for a double feature of 

musical cult-classics Rocky Horror Picture Show and 

Little Shop of Horrors, where singing along is 

definitely encouraged. Free, 7:30 PM 

 

https://www.washingtonian.com/sections/things-to-do/
https://www.washingtonian.com/sections/things-to-do/
http://www.kennedy-center.org/video/upcoming
http://www.blackcatdc.com/shows/drink-and-a-movie.html
http://www.blackcatdc.com/shows/drink-and-a-movie.html
http://www.blackcatdc.com/shows/drink-and-a-movie.html
http://www.blackcatdc.com/shows/drink-and-a-movie.html
http://www.blackcatdc.com/shows/drink-and-a-movie.html
http://www.blackcatdc.com/shows/drink-and-a-movie.html


Cultivate Your 

Brand 

MAIN: What is YOUR story? 

Colors  

Fonts 

Consistent and meaningful 

iconography 

Own your influences 

Be different. Be energized.  



Consistent Look 



Colors, Moods 



WHO IS YOUR AUDIENCE? 



Some Dos + Donts 

DO 

1. Have fun 

2. Build a website and social media 

3. Go to openings and events 

4. Visit galleries and museums 

5. Be consistent 

6. Build your press list 

7. Build your collector list 

8. Know your audience 

 

DON’T 

1. Approach gallerists without knowing who 

they represent 

2. Hand out your flyer at another artist’s 

opening 

3. Be late or neglect to call a reporter back 

4. Neglect to update your website  

 

 



WWW.MASSEY-MEDIA.COM 


